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Abstract
Though an annual event, The Communication Studies Banquet has had low attendance in
the past and was seen as formal and expensive. This year’s event was revamped in order to make
the banquet more fun, accessible, and affordable. The planning and enhancement of this event
required several transferable skills which can be applied not only to event planning, but also to
many other careers. These skills include organization, communication, negotiation, creativity,
financial management, and resourcefulness. This paper examines the utility of transferable skills,
including how they are acquired and why they are valuable, and explains how these skills were
applied through the planning of the 2019 Communication Studies Banquet.
Keywords: transferable skills, event planning, transmission model of communication,
game theory, organization, communication, negotiation, creativity, financial management,
resourcefulness
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Event Planning as a Means of Applying Transferable Skills:
The Planning of the 2019 Communication Studies Banquet
People with highly transferable skills may be specialists in certain areas, but they're also
incredible generalists - something businesses that want to grow need.
-Leah Busque
Introduction
The Communication Studies Banquet is an annual event for the Communication Studies
department at California Polytechnic State University, San Luis Obispo. This event, typically
held in May, serves as an opportunity for students and faculty alike to celebrate the year, to
honor outstanding students and seniors, and for people in the department to meet one another.
The event is typically held at a country club and has 35-50 attendees with a $35 ticket price. It is
considered very formal and is not accessible to many students and faculty because of the high
ticket price. This year for my senior project, I wanted to change that. I wanted to keep the aspects
of the event that are great, such as the awards, the mingling, and the dancing, and to change the
aspects that could be improved, such as the formality, the venue, and the high ticket price.
In doing so, I realized I would not only learn a lot about event planning, but also would
gain other skills which I could take with me throughout the rest of my life. This brought to mind
the term “transferable skills,” and I pondered the value of attaining and applying these. For this
reason, I chose to look at my planning and execution of the 2019 Communication Studies
Banquet from the lens of transferable skills.
In this paper, I will first review the literature on transferable skills in order to understand
their value and how they can be gained. I will then individually discuss six transferable skills
(organization, communication, negotiation, creativity, financial management, and
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resourcefulness) and explain how I gained or applied each of these skills by planning the
banquet. I will end with a reflection of the reaction to the event as a whole and what I would
have done differently when planning it.
Literature Review
The term “transferable skills” has become commonplace in hiring practices. According to
a recent survey, 91% of millennials expect to stay in a job for less than three years, meaning they
will have 15-20 jobs during the course of their working lives (Meister, 2012). Because more than
ever, people are regularly moving between a broad range of jobs, it has become necessary for the
skills gained in each to transfer over. Along with increasing job volatility, Sgobbi and Suleman
(2015) cite rising training costs and frequent organizational and technological change as cause
for an increased desire for broadly-applicable skills. This has led to what Denicolo and Reeves
(2014) call “generic and transferable skills.” These skills are generic because “they are not
restricted to a particular task or work environment” and are transferable in that “having been
learnt/practised in one situation, they are flexible and can be applied to another task in another
situation” (p. 6). Research on transferable skills focuses mainly on three areas: transferable skills
desired by employers, debate over who is responsible teaching these skills, and how transferable
skills are acquired.
Transferable Skills Desired by Employers
Though much research examines how transferable skills can be gained (Arskey & Harris,
2007; Burke et al., 2005; Carvalho, 2016; Crebert et al., 2014; Cryer, 1998; Denicolo & Reeves,
2014; Kemp & Seagraves, 1995; Pellegrino & Hilton, 2012; Pennington et al., 1995; Smith,
2002; Syed & Shah, 2014), many employers have noted a gap between necessary skills and those
actually possessed by graduates (Collins et al., 2017; Hayhurst, 2011; Hodges & Burchell, 2003;
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Ebersole, 2014; Malik & Venkatraman, 2017). According to a poll cited by Ebersole (2014),
only 11% of business leaders strongly agreed with the statement that college graduates have the
skills and competencies necessary for workplace success. Ebersole finds that despite some
disagreement, there is a skills gap which, though currently localized, is likely to grow as
technology continues to change and expand. Collins et al. (2017) emphasize the importance of
soft skills and professional behavior, skills which are highly valued by employers. Collins et al.
note a gap in the development of these skills in undergraduate students, pointing to their uncivil
and informal classroom behavior as problematic. Hodges and Burchell (2003) identify a similar
gap through an examination of whether employers perceive desired skills as being met, noting
that “employers’ expectations of graduates in business roles, as measured by the importance they
attribute to a wide range of competencies, are not being met by graduates’ performance” (p. 18).
Rather than investigating the gap in skill development, many authors specifically examine what
skills employers are seeking (Arcodia & Barker, 2003; Arskey & Harris, 2007; Hodges &
Burchell, 2003; Jackson, 2001; Vanderford, 2017). Arskey and Harris (2007) cite a definition
created by the Enhancing Student Employability Coordination Team to define employability as
“a set of achievements – skills, understandings and personal attributes – that make individuals
more likely to gain employment and be successful in their chosen occupations” (p. 4). They go
on to suggest that employers desire a wide range of skills, including both “informal skills” and
more typically-listed skills such as oral and written communication, numeracy, and problemsolving. Jackson (2001), through a survey of job advertisements, similarly finds a need for these
“informal skills,” which include cognitive abilities, job commitment characteristics, technical
skills, and social skills. These merit-based skills and other personal skills are identified by
Jackson as equally as important to hiring practices as formal qualifications.
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Hodges and Burchell (2003), focusing on formal qualifications, find that the top five
ranked competencies required of graduates are the ability and willingness to learn, energy and
passion, teamwork and cooperation, interpersonal communication, customer service orientation.
Vanderford (2017), turning to the data acquired by the National Association of Colleges and
Employees (NACE) as an accurate indication of skills desired by employers, notes that
employers seek individuals who are effective communicators and are able to work well with
others. Employers also desire written communication skills, problem-solving skills, and strong
work ethic. Arcodia and Barker (2003), in a study attempting to discover employers’ desired
skills in the event management industry, conduct a content analysis of 105 job advertisements.
They find that the most cited skills are organizational and planning skills, with communication
skills ranking as a close second. Other desired skills include leadership and decision-making,
finance and budget management, marketing, and customer service.
Though disagreement exists regarding the optimal method of acquiring transferable skills
and which are most sought-out by employers, one thing is clear: transferable skills are a key
component in attaining one’s desired career and are seen as valuable by students, professors, and
employers alike.
Who is Responsible for Teaching Transferable Skills
Kemp and Seagraves (1995), in a study exploring whether students studying
communication gained transferable skills through their courses, found that a high percentage of
students had not gained or received training on development of skills through their courses.
Cryer (1998) argues that responsibility for assuring students develop transferable skills lies on
educational institutions. He identifies three areas of importance regarding transferable skills
development: (1) full awareness of the skillset one can offer to employers, (2) the ability to
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present it convincingly, and (3) the development of a habit of ‘lifelong learning.’ Crebert et al.
(2004) also place responsibility for skill development on university curriculum, stating that
though “some generic skills and abilities (notably communication skills, problem solving,
analysis and teamwork skills) lend themselves to development at university,” graduates and
employers agreed that “industry involvement in all aspects of the undergraduate curriculum was
beneficial, particularly because it exposed students to ‘real world’ problems and gave them
experience in meeting deadlines and managing their time” (p. 14-15). Based on this study,
Crebert et al. (2004) argue for the inclusion of workplace placement in undergraduate
curriculum.
Several other authors (Arcodia & Barker, 2003; Arskey & Harris, 2007; Burke et al.,
2005; Pellegrino & Hilton, 2012; Pennington et al., 1995; Smith, 2002) have taken a similar
approach to transferable skills, placing responsibility for students’ acquisition of these skills on
educational institutions. Burke et al. (2005) state that “given the differences between the
educational environment in which skills are learnt and the business settings in which skills are
applied, transfer is arguably the crucial factor” (p. 134). Based on a study of specific programs,
Burke et al. suggest that “we need to move towards a clear focus upon the processes rather than
the outcomes of skills development programmes” (p. 141). Likewise, Pellegrino and Hilton
(2012) argue that educational policies and practices require updating in order to keep up with
modern demand for specific skills. Arskey and Harris (2007) go so far as to suggest that students
ought to “rethink their university experiences in terms of transferable skills” (p. 9).
In an article explaining how one can identify their own transferable skills, Smith (2002)
states that transferable skills are often gathered through a class or through experience and act as a
supplement to a degree. According to Smith, “it is impossible to complete college without
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acquiring transferable skills” (p. 1). Smith further states that mechanisms of gaining these skills
include campus and community activities, class projects, athletic activities, and internships and
jobs. Syed and Shah (2013) suggest that group work is a valuable mechanism through which
students can gain personal transferable skills. They find that though “students did not seem to
particularly enjoy the group work and group presentation,” students and staff both view group
work as valuable in gaining personal transferable skills (p. 305).
How Transferable Skills are Acquired
Denicolo and Reeves (2014), in their book “Developing Transferable Skills: Enhancing
Your Research and Employment Potential,” examine what transferable skills are needed for
research and how these skills can be acquired. They also focus on transferable skills in a broader
sense, stating “a large number of people with high academic qualifications are seeking
employment in a wide range of work situations, while the employers require clear articulation of
how the attributes acquired during doctoral study and research work meet their needs” (p. 6).
Denicolo and Reeves (2014) describe two schools of thought in relation to the development of
transferable skills, one which recommends seizing every opportunity to acquire new skills as one
never knows when they will be needed, and another which recommends acquiring skills as they
become needed, for if they are not practiced, they will be forgotten anyway. The authors
advocate a combination of the former and the latter.
Pennington et al. (1995) take a different approach to the definition of transferable skills,
focusing on the transfer of cognitive subskills. Based on their study, they conclude that current
literature overlooks important sources of transfer and underestimates the extent to which
knowledge is transferable. Carvalho (2016), too, takes transferable skills in a more specific
direction, focusing on problem-based learning (PBL) as a mechanism students may use to
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acquire these skills. Through her research, Carvalho finds that “PBL has a definite positive
impact, particularly on [student] satisfaction, but also on the development of transferable skills,
chiefly on information searching and teamwork skills” (p. 44).
Transferable Skills
During my planning of the Communication Studies Banquet, I gained and applied several
transferable skills, which as the literature points out, are extremely valuable to gain during
college and will assist me throughout the rest of my life. The next section of the paper will
describe some of the transferable skills I used while planning the banquet and how I came to
attain them. These skills are organization, communication, negotiation, creativity, financial
management, and resourcefulness. They are organized by my perception of their level of
importance in executing this event, from most to least important.
Organization
The skill of organization was key in order to put on a successful event. I gained this skill
by keeping organized documents, planning ahead, and setting goals. In January, I created an
Event Planning Guide (Appendix A) organized by week with tasks for each week and key
contacts for those tasks. This guide helped me to stay on track because it displayed tasks I had
not yet completed and gave me a timeline in which to complete them. This assured that I would
accomplish tasks early enough in advance and that I would not forget anything. I also kept track
of ticket sales using a Google sheet and added to this sheet every time I received an email saying
a ticket had been sold. I was later able to use the emails I had compiled on this sheet to email all
event attendees.
Organization was also required in ensuring all of the logistics were taken care of and that
this was done with ample time. For example, I sent out a song request sheet (Appendix B) a few
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days ahead to make sure I would have time to send this to the DJ early enough for him to
download it prior to the event. I coordinated getting the programs printed in time for me to cut
them up and to make sure I had enough for the event. I had to start ticket sales early enough to
have time to speak to classes and close sales early enough to notify catering of the final number
and purchase the proper amount of supplies.
Last, in order to stay organized and on-track, I set goals prior to planning the event. I set
two measurable goals: have 75 people attend and speak in 15 classes. I also set goals that were
less measurable, which included: make the event more lively and fun, create an opportunity for
students and professors to mingle, and assure the event is replicable for the future. These goals
guided me and allowed me to measure whether the event was a success.
Communication
Though I already possessed this skill to some degree, especially considering I am a
Communication Studies major, my skill in this area improved through organizing the banquet. I
enhanced this skill through communication with event attendees, companies, and the venue
owner. I began communication for the banquet by communicating with Communication Studies
majors, minors, and faculty using a transmission model of communication. This is a linear form
of communication which focuses on the transmission of a message from a sender to a receiver
(Sapienza, Veenstra, Kirtiklis, & Giannino, 2016). Though this model is often considered less
effective than others such as the ritual view, it was necessary I use it due to the nature of the
communication (one person to a large group), which did not allow for face-to-face
communication or immediate feedback. It was important to make the receivers aware of this
impending communication and to know my audience before continuing my communication with
them. For this reason, I began by sending out of a Save the Date (Appendix C) and a Google
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form questionnaire (Appendix D) on March 4. The Save the Date was sent to ensure that people
would leave the date of the banquet open on their calendars as they awaited more details. The
questionnaire acted as a form of needfinding, which Schaffhausen and Kowalewski (2015) apply
to product design. They state that needfinding is “an element of user-centered design used to
inform early development phases. The objective of studying the user is to understand what unmet
needs exist and how these needs can inform the requirements of new products” (p. 1). The
banquet can be understood as a product. Due to previously unmet needs, attendance has been
decreasing and therefore something about the product (the banquet) must change to reflect
audience needs. It was important that this be used in early phases so all necessary changes could
be made before the planning process began. The questionnaire was used to gain valuable
information about how many people planned to attend the banquet, what type of food people
would like served, dietary restrictions of those who planned to attend, desired ticket price, how
many people would utilize a free ride, how many people would be drinking, and what factors
were important to people in their decision whether to attend the banquet. This communication
allowed me to put on the event others wanted rather than the event I thought was best. This was
key for getting people to attend, as in the past many had elected not to because their needs were
unmet. With audience feedback, the event could be adapted to better fit their needs.
Once ticket sales opened, it was important to communicate with students and faculty
about the event. I did this through email and speaking in classes, once again applying a
transmission model of communication. I sent two emails to all Communication Studies majors,
minors, and faculty, one when ticket sales opened and another just before ticket sales closed.
These emails included a Google form questionnaire (Appendix E) which students could fill out
in order to nominate a faculty member to receive an award. I also sent another email to all
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faculty (Appendix F) asking them to send an email to their classes about ticket sales ending and
encouraging them to sit with students at the event, as this was a desire expressed by many
students. I wrote out a paragraph that professors could send to their students to increase
convenience. I also spoke in Communication Studies classes about the banquet. Members of the
Communication Studies Club executive board spoke in the classes which I was unable to attend.
In order to track who was speaking in which classes which days, I created a Google sheet
(Appendix G) which I shared with the executive board members. When we spoke in classes, we
passed around a flyer (Appendix H) with a QR code students could scan to take them to the link
to purchase tickets. The QR code allowed people to access the ticket link without even clicking a
button, increasing convenience and efficiency. This increased the likelihood that people would
buy tickets because it minimized the effort necessary to do so.
Planning the banquet also involved a lot of communication with ASI Club Services and
the Communication Studies Club executive board. I got to know the ASI Club Services
Assistant, Lisa Haslett, somewhat well while planning the event. This was crucial as she became
familiar with the event and worked with me in finding an insurance policy, understanding rules
imposed by ASI, and organizing ticket sales. Through communication with Lisa, I learned that it
is possible to open a PayPal button through club services to handle ticket sales. This saved the
club money and allowed us to lower the ticket price even further. Communication with the
executive board was also crucial as this event was too large for me to execute alone. In my
communication with the team, I sent graphics to post in their Instagram stories to promote the
banquet, identified people who could speak in classes which I could not attend, helped them with
specific situations when people asked them questions about the event, asked for nominations for
faculty awards, selected faculty for awards, and got help with set-up and clean-up of the event. I
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also made sure to keep them updated about ticket sales and the event as a whole to make sure
they realized they were valued and essential in making this event happen.
Last, communication was essential post-event. I wrote thank you notes and baked cookies
for all 18 people who had assisted with the event to thank them for their help. I also profusely
thanked all of the businesses who donated items for the raffle, a form of communication which I
hope will lead them to donate to next year’s banquet, as well.

Negotiation
The skill of negotiation can be difficult to gain because it requires practice. I gained this
skill through negotiations with various companies while planning the event. Feld and Mendelson
(2016) apply game theory to negotiation. According to them, game theory states that “there are
rules underlying situations that affect how these situations will be played out. These rules are
independent of the humans involved and will predict and change how humans interact within the
constructs of the situation. Knowing what these invisible rules are is of major importance when
entering into any type of negotiation” (p. 151). This theory explains that when negotiating, it was
important for me to understand the implicit rules at play, and it can be applied to specific
negotiations I did while planning the banquet.
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I looked into two catering options for the event: Old SLO BBQ and Taqueria Santa Cruz.
Upon communicating with Old SLO BBQ, I quickly found that the company was very interested
in our business and that when I told them we were considering other options they offered to
lower the price. This can be understood through game theory; though in some ways they had the
upper hand because I needed their service, they also desired my business and rely on customers
like me to stay open. Therefore, to a certain degree, I could ask for a lower price, but there would
come a point at which it was no longer worth their business. Knowing this, I then leveraged the
fact that the Communication Studies Club was a student organization putting on an event,
leading Old SLO BBQ to provide an even larger discount. However, after I sent out the pre-event
questionnaire and found that the majority of attendees wanted Taqueria Santa Cruz to cater the
event, I communicated with this restaurant regarding catering. I was at first offered the price of
$12 per person, but I told them this was too expensive as other restaurants offered catering for
less. From the beginning, I knew I could not accept the price of $12 per person as it would not fit
into the budget. Feld and Mendelson state: “Before you begin any negotiation, make sure you
know where your overall limits are, as well as your limits on each key point” (p. 157). This
assisted me during the negotiation as I knew I had to get the price below this number. Taqueria
Santa Cruz then offered to cater the event for $10 per person and I asked if they could give us a
discount as we were a student organization. They then agreed to do $10 per person without tax,
an offer with which I was very happy. A couple of weeks before the event, I called them to
confirm the catering order and it turned out they had lost most of their orders and no longer had
mine. I then had to renegotiate the price and I got it back to $10 without tax and made sure they
wrote this down. I went in a couple of days before the event to pay for the food and found that
they were charging me $10 per person plus tax. I told them I had been assured I would not be
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charged tax and they said there was nothing they could do. After standing my ground and talking
to multiple employees for 15 minutes, I was able to get them to agree to $10 per person without
tax.
Before deciding to use a rental car, I had planned to utilize the services of SLO Safe Ride
for the event. To find out the price, I called them and was told it would cost over $1,000, which
was not in the budget. After receiving this estimate, I called to ask if it was possible to receive a
student discount and they told me to email the owner an explanation of what the event was and
why we deserved a discount. I sent an email (Appendix I) explaining why we needed a discount
and how they could benefit from providing this. I used a few persuasion tactics to do so. First, I
attempted to create empathy by stating that we were a student organization and would be unable
to afford their service at the estimated price. Second, I tried to get them invested in the event by
telling them more about it and how we were trying to make it more affordable and accessible so
everybody could celebrate. Third, I emphasized what was in it for them by telling them that
many Communication Studies majors are in Greek life and would be likely to recommend that
their organizations use SLO Safe Ride. They replied saying they could provide a 15% discount.
An important aspect of negotiation is knowing when to walk away and unfortunately, this price
was too high, so I had to identify another option, and ended up choosing to rent a car.
Negotiation was also required for the purchase of the rental car. I used the company
Enterprise, which had a price of about $200 for the car listed on their website. I spoke with a
staff member of ASI who often utilizes Enterprise for rental cars and she told me they provided
discounts for student organizations, so I called Enterprise to ask if whether they did. They at first
seemed unsure, but I explained that I knew of other organizations which had been provided
discounts. This is another example of game theory at play; because I knew the implicit rules, that
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organizations are typically offered discounts, I was able to leverage this. Enterprise confirmed
that there was a discount available and I was instructed to order the car full-price online then to
call and provide them with an account number so they could input the discount. They did so and
it came to about $75. When I went in to pay, they tried to charge the price of $200 and I told
them I had called and had the discount applied. The employee was resistant at first, but I stood
my ground and remained polite. After providing the employee with more details and explaining
exactly what had happened, she agreed to apply the discount.
Creativity
Creativity is an important skill as it applies to many careers and is something that can be
difficult to learn. I gained the skill of creativity through innovative problem solving, planning the
event’s logistics and decorations, and coming up with original ideas for the event. While
planning and executing the event, many problems arose that I could not have anticipated and
their solutions required creative thinking. For example, as stated earlier SLO Safe Ride turned
out not to be an option for providing guests with a safe ride home. After speaking with Gabriel
Miossi, the venue owner, I found out it may be possible to rent a van and have someone drive it.
Though this was unconventional, it worked perfectly and saved us money in the end. Creative
problem solving was also necessary for some smaller problems that arose. For example, when
the food arrived at the event, we realized that Taqueria Santa Cruz, who catered the event, had
not included serving utensils though they had said they would. In order to solve this problem, we
simply used small utensils to serve the food. I spun this by saying it encouraged portion control
and actually worked better considering the food was tacos.
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I also gained and utilized creativity in

planning the event and specifically selecting the
decorations. The venue had a lot of decorations
to select from and I was even able to take a used
sign and paint it “Welcome to the
Communication Studies Banquet.” For the table
settings, Tina Reynolds, the Marketing/PR Chair
for the Communication Studies Club, made
aesthetically pleasing programs (Appendix J). I
bought stones to hold the programs down and
painted “Coms” on many of them. For the
centerpieces, I put glass cylinders on top of wood rounds and put Starbursts and talking points
inside. The talking points (Appendix K) were designed to spark conversation and to alleviate any
awkward silences that may occur. Planning decorations and layout as a whole allowed me to
access my creative side and to gain this skill.
I was able to use creativity in planning the logistics of the event, as well. I had heard that
local businesses would donate items for auctions and raffles and figured this would be worth
attempting. I spent a few hours over a couple of days walking around downtown and stopping by
some businesses and spoke to a total of 35 local businesses (Appendix L), 10 of which agreed to
donate something for the banquet (Appendix M). We were then able to have a raffle at the
banquet, which added some more fun and excitement to the event.
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Financial Management
As a Communication Studies major, I have had minimal education on finances. Yet
financial management and an understanding of how to create and execute a budget is an essential
skill for both personal and professional reasons. In order to create a budget, I made a list of all
supplies and services needed for the banquet, researched their prices, and created the budget
accordingly. This was particularly difficult because the budget differed based on how many
people were attending. The more attendees, the more plates, napkins, tablecloths, food, etcetera
were required. However, the ticket price needed to be determined by the budget, which made
deciding the ticket price very complicated. In order to navigate this, I created three budgets; one
for 50 attendees, one for 60, and one for 75. I set a ticket price at which we would need to
remove roughly $150 from the Communication Studies Club account (which had a surplus) for
50 attendees, $100 for 60, and would break even for 75. This allowed me to set a reasonable
ticket price knowing that the event would be monetarily successful. In total, 75 tickets were sold
and we came in only $3 over budget, which included spending $100 to thank the bartender and
venue owner.
Resourcefulness
The ability to be resourceful can come in handy every day. I gained this skill by
capitalizing on my networks and resources in order to save money, find supplies, and get help
executing the event. There were many supplies necessary to plan the event that were expensive
to purchase and difficult to find. Perhaps most expensive and difficult to acquire were chafing
dishes to keep the food warm. I asked some of the organizations of which I am a member
whether they have these dishes and it turned out ASI Student Government did and I was able to
use theirs. I was also able to use their water dispensers. For cups, I was hoping to use glassware
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in order to increase the elegance of the event. I was able to borrow mason jars from my sorority,
Chi Omega. I borrowed paint for the sign from a friend. All of this involved capitalizing on
positive relationships and trust I had built over the years and maintaining this trust by taking care
of the supplies I had borrowed.
I was also resourceful in my use of connections I had built with people over time. Thirdyear Communication Studies major Zoe Jessup contacted me over LinkedIn and offered to help
with the event. I got her number and texted her to say thank you and that I would let her know
what to help with as the event came closer. I was also able to use Zoe’s connections to other
majors to gain additional help in executing the banquet. Zoe and Ciara Thompson were
invaluable to the event and spent the first hour working the check-in table. I also capitalized on
the members of the Communication Studies Club executive board in helping with the event and I
assigned each of them a duty for the night-of and got their help setting and cleaning up.
I also utilized the resources provided by professors and staff in the department. Not only
were professors a good resource in communicating with students, but also they were essential in
making the banquet as a whole a success. Dr. Conway-Silva’s connections provided the deal for
the venue, the bartender, and a deal for alcohol. Dr. Meserko acted as the DJ and borrowed Dr.
Blau’s equipment. Jen Owen, the department Administrative Supportive Assistant, sent out all
emails and printed the awards. All of this was essential in making the banquet successful.
Reflection
Overall, the event was a success. Both goals were perfectly met, with 75 attendees and 15
classes spoken in. People had a lot of fun, danced, and stayed until 11 p.m. Using Google forms,
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I sent out a post-event questionnaire
(Appendix N) to find out what people
liked and what should be done differently
next year. On a scale from “I did not
enjoy the banquet at all” (1), to “I had an
amazing time” (5), 74% of participants
responded 5 and 26% responded 4,

indicating that most who attended enjoyed themselves. When asked what they liked about the
banquet, the most common responses by attendees were the venue, being together as faculty and
students, the drinks, the food, the ticket price, and the awards. When asked what they did not
like, the only two complaints were that it was cold and that the program was misleading, and
many said that they had no complaints. When asked whether they liked the food on scale from “I
didn’t like the food at all” (1) to “I loved the food” (5), 79% responded 5, 16% responded 4, and
5% responded 3. When asked whether they liked the venue on a scale from “I didn’t like the
venue at all” (1) to “I loved the venue” (5), 63% responded 5, 32% responded 4, and 5%
responded 3. Last, when asked how good the ticket price received was, 5% said it was too
expensive, 63% said it was just right, and 32% said it was a deal. Data was also collected
regarding why attendees purchased a ticket and general feedback.
Despite the vastly positive feedback I received, there are a few things I would do
differently if given the chance. First, I would plan a month in advance as if the event were the
next day. During the few days leading up to the banquet, I realized there were a lot of things I
could have accounted for earlier that would have alleviated my stress as the event approached.
This included arranging the raffle prizes, printing the programs, selecting faculty awards, and
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purchasing supplies. All of this could have been done further in advance than it was, and I think
this could have allowed for the event to run more smoothly. Second, I would have bought or
made a little extra of everything. We had to keep careful track of the programs because I had
only created enough for the number of attendees. We ran a few mason jars short because we
ended up setting up some extra seats. On the other hand, when I had purchased extra items, such
as the table cloths and plates, a great deal of stress was alleviated. This would be smart to do for
all supplies in the future. Third, I would make the venue warmer. Though there were heaters we
were planning to put out, there were only a few and they did not get put out, so in the future this
should be more thoroughly planned for. In reality, most years an evening in mid-May would
have been somewhat warm, but I was not prepared for the unusual and rainy weather. Last, I
would have planned the times listed on the program more carefully. Because it took people a
while to park and get settled in the venue and the first 30 or so minutes of the event were spent
mingling, the entire timeline was thrown off as I had planned to first speak at 6:15 and did not
until 6:30. In the future, I would either not put times on the program or I would be more practical
and realistic when planning them.
In the end, I planned a successful event of which I am proud and gained many valuable
skills along the way. I could not have done this without the help of many, many people and am
so thankful for all of the support I received along the way. I am extremely fortunate to be a
Communication Studies major and to be a part of a department that is so supportive, involved,
and lively.
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Appendix A

2019 Communication Studies Club Banquet
Event Planning Guide
Winter
To Do:

Key Contacts:

Week 1:
1/21-1/27

Meet with Gabriel
Venue walk-through
Meet with Dr. Askay

Gabriel Miossi: gmiossi@att.net, (805) 7103651

Week 2:
1/28-2/3

Contact caterers
Contact SLO Safe Ride

SLO Safe Ride: slosaferide@gmail.com, (805)
620-7233

Week 3:
2/4-2/10

Create event budget

Week 4:
2/11-2/17

Research caterers

Week 5:
2/18-2/24

Discuss event with various
Coms majors

Week 6:
2/24-3/3

Create event budget

Week 7:
3/4-3/10

Begin planning early Spring
fundraiser
Send out Google form and
Save the Date
Request invoice from Coms
department
Identify a DJ/ plan for music

Jen Owen:
jowen01@calpoly.edu
Lisa Haslett:
asiclubservices@calpoly.edu
Dr. Nelson: lrnelson@calpoly.edu

Week 8:
3/11-3/17

Identify classes to speak in
Ask exec for assistance
speaking in classes
Confirm linen rentals

Jen Owen:
jowen01@calpoly.edu
Susan Smith (University Catering):
ssmit131@calpoly.edu, (805) 756-1191

Week 9:
3/18-3/24

Create Facebook event page Lisa Haslett:
Decide in what format to sell asiclubservices@calpoly.edu
tickets (eventbrite, etc.)

Matt Pearce (Old SLO BBQ):
matt@oldsanluisbbq.com, (805) 304-4647
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Set ticket price
Confirm caterer
Week 10:
3/25-3/31
(Spring
Break)

Create day-of event guide
Determine time of event
Fill out e-plan
Identify safe ride plan

Spring 2018
Week 11: 4/1-4/7

Decide ticket price

Week 12: 4/8-4/14
Week 13: 4/15-4/21

Open ticket sales
Speak in classes

Week 14: 4/22-4/28

Continue to speak in classes

Week 15: 4/29-5/5

Confirm catering supplies
Have programs created
Close ticket sales

Week 16: 5/6-5/12

Confirm with catering, DJ/music, venue
Visit venue
Print programs

Week 17: 5/13-5/19
WEEK OF BANQUET

Go to stores downtown and ask for raffle prizes
Create decorations

Week 18: 5/20-5/26

Write thank you notes
Prepare thank you gifts

Week 19: 5/27-6/2

Deliver thank you notes and gifts
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Appendix B

Communication Studies Banquet Song List
Song Title

Artist

Can’t Get Over You

Joji

Juice

Janelle Monáe

Cupid Shuffle

Cupid

Dynamite

Tao Cruz

Old Town Road (Remix)

Lil Nas X ft. Billy Ray Cyrus

Breaking Free

High School Musical

Let’s Get It Started

Black Eyed Peas

In My Feelings

Drake

Nice For What

Drake

Celebration

Kool & the Gang

Bohemian Rhapsody

Queen

Complicated

Avril Lavigne

I Gotta Feeling

Black Eyed Peas

Crazy In Love

Beyoncé

Suit & Tie

JustinTimberlake

Fergalicious

Fergie

Never Gonna Give You Up

Rick Astley

Mr. Brightside

The Killers

Benny and the Jets

Elton John

Twist and Shout

The Beatles

High Hopes

Panic! At

Death Of A Bachelor

Panic! At the Disco
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Girls Like You

Maroon 5

Take on Me

a-ha

Bet On It

Troy Bolton, High School Musical

Sweet Caroline

Neil Diamond

Ain’t No Mountain High Enough

Marvin Gaye and Tammi Terrell

Carry Out

Timberland and JT

Africa

Toto

Wonderwall

Oasis

Fake Love

Drake

You’re My Best Friend

Queen

Party in the USA

Miley Cyrus

High Horse

Kacey Musgraves

Don’t Stop Believing

Journey

Uptown Funk

Mark Ronson, Bruno Mars

A Thousand Miles

Vanessa Carlton

You Shook Me All Night Long

AC/DC

Ride Wit Me

Nelly, City Spud

thank u, next

Ariana Grande

7 Rings

Ariana Grande

Burn the House Down

AJR

Dancing Queen

ABBA

This Is How We Do It

Montell Jordan

All Star

Smash Mouth

Bye Bye Bye

*NSYNC
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Appendix F
Hello, Coms faculty!
I hope you are all doing well and are getting excited for next week's banquet! I am emailing you
for two reasons.
First, as you will see in another email that is headed your way, today is the last day to purchase
tickets for the Communication Studies Banquet. I have drafted an email that I would greatly
appreciate you sending to your Coms classes reminding students to purchase tickets, or you
could of course send a message of your own creation!
"Ticket sales for the Communication Studies Banquet end today! The banquet will be held on
Thursday, May 16th, at 6 p.m. Tickets, which are $17, include dinner from Taqueria Santa Cruz,
wine and beer, dessert, and a super fun night! There will be games, awards, and dancing, and
there will be a carpool system for those who are unsure of how to get there. Tickets can be
purchased here: https://www.asi.calpoly.edu/paypal288 Please contact Kylie Clark
(kclark28@calpoly.edu) if you have any questions or concerns!"
Second, many students have expressed a desire to sit amongst professors at the banquet rather
than at separate tables, so I want to encourage y'all to mingle/sit with students at the event!
Thank you for all of your support and I look forward to an amazing evening! Please feel more
than free to reach out if you have any questions.
Best,
Kylie Clark
kclark28@calpoly.edu
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Appendix I
Hello,
I apologize for the delayed response- I have been out of the country and am now finally able to
catch up on emails. Thank you for the estimate! Unfortunately, as we are a small club at Cal
Poly, these prices are likely too high for us to afford. When I spoke to a representative on the
phone, we had discussed situations in which SLO Safe Ride provides services pro bono or at
discounted rates, and I wanted to tell you a little bit more about our event and organization to see
if this is possible. The event for which we are hoping to use SLO Safe Ride is the
Communication Studies Club annual banquet for students and faculty. The club puts on this
event for all Communication Studies students and professors at Cal Poly as an opportunity for
students to get to know fellow Coms majors, their professors, and to celebrate their
accomplishments throughout the year. Though we hold the event every year, there is typically
relatively low attendance as costs associated with the venue raise the price of tickets for
attendees. Our goal this year is to keep the ticket price low so that as many students as possible
have the opportunity to make these valuable connections and to celebrate the past year, and we
would greatly appreciate your help with this in any form possible. We are working with a very
low budget, but truly feel the experience this event offers students and professors is invaluable
and are hoping to make this accessible to everyone. Though we do not have much money to
spend on this service, many of our club members and Coms majors are members of Greek
organizations which they could connect to SLO Safe Ride as well as various clubs across campus
with bigger pockets. My hope would be that this partnership could lead to not only a positive and
treasured experience for students, but also publicity for SLO Safe Ride and more business in the
future.
Please let me know if there is any way to work something out. You offer a very valuable and
crucial service that benefits the community every day, and I would love to help your organization
in any way, as well, if you have any ideas!
Best,
Kylie Clark
President, Communication Studies Club
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C om m u n i cat i on
St u d i es B an qu et

Schedul e of E vent s

____________________________________________

6:15
O peni ng Remar ks & D i nner

6:45
D ebat e T eam & L ambda Pi
E t aA cknowl edgment s
A war ds
F ar ewel l t o D r . Besel

7:30
Raffl e & D esser t
D anci ng
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Appendix K
If you could live in any sitcom, which one would it be?
If you had your own talk show, who would your first three guests be?
If a movie was made of your life and you could choose the actor to play you, who would you
choose and why?
What is the scariest thing you have ever done for fun?
If you can instantly become an expert in something, what would it be?
If you could eliminate one thing from your daily routine, what would it be and why?
What is your real favorite movie, and what movie do you pretend is your favorite to sound
cultured?
What is the best gift anyone’s ever given to you?
Name your favorite children’s story.
What is the first thing you think of then you wake in the morning?
If you could visit any place in the world, where would it be and why?
You have to wear a t-shirt with one word on it for one year. Which word do you choose and
why?
What childish thing do you still do as an adult?
If you had one extra hour of free time a day, how would you use it?
If you could rid the world of one thing, what would it be?
What is something you can do better than anyone else you know?
What song best describes your life?
If you were to perform in the circus, what would you do?
If you could eliminate one thing you do each so that you never had to do it again, what would it
be?
If you had to be handcuffed to one person for an entire month, who would it be and why?
Would you rather have more time or more money?
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Would you rather have a rewind button or a pause button on your life?
Would you rather be able to talk with the animals or speak all foreign languages?
Would you rather be without internet or your phone for a week?
Would you rather be filthy rich and live 400 years ago or be middle class today?
Would you rather be known for your intelligence or your good looks?
Would you rather never age mentally or physically?
What is the silliest thing to which you have an emotional attachment?
Would you rather always say everything on your mind or never speak again?
What is something unexpected that has changed about you in the last few years?
If you had to pick one day to live over again, what day would you pick?
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Local Restaurants Spoken With
Apple Farm Restaurant
Big Sky
Blast 825 Taproom
Bliss Cafe
Bull’s Tavern
Chronic Tacos
Cowboy Cookies
Creeky Tiki
Doc Burnstein’s
Firestone Grill
Flour House
Frank’s
Frog and Peach
Kreuzberg
Lotus Asia’s Best
Louisa’s Place
McClintock’s
Mother’s Tavern
Nautical Bean
Novo
Oasis
Petra
Raku Ramen
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Rocket Fizz
Rocky Mountain Candy Shop
Sidecar
SLO Brew
SLO Provisions
Splash Cafe
The Grill House
The Library
The Mark
Unique Selections
Urbane Cafe
Woodstock’s Pizza
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Appendix M
Raffle Prizes
Restaurant

Donation/Prize

Big Sky

Mug, $25 gift certificate

Cowboy Cookies

Box of cookies

Doc Burnstein’s

$25 gift certificate

Firestone Grill

$25 gift certificate

Louisa’s Place

Shirt, mug, $25 gift certificate

Novo

Brunch for four gift certificate

SLO Provisions

$25 gift certificate

Splash Cafe

$25 gift certificate

Woodstock’s Pizza

Coupon for free XL pizza
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