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Abstract
The purpose of this project was to design and develop a website for Valhalla Sales and
Marketing Inc. in Kingsburg, CA. The website will include five pages as well as a
hyperlink to the local weather channel page. This website will be used by the company
to increase communication with their current clients and provide information to
potential clients and/or customers who want to learn more about the company. This
project is a guide to how this website was created and what exactly went into the design
and implementation of designing a website and working with your family company. By
following the steps of this project, an individual should be able to see how to make a

simple website for a family company.
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Chapter One
Introduction

Online media presence is a crucial step for modern companies to communicate
with consumers. In the agriculture industry, consumers are expressing a desire to know
more about where the food they eat comes from. This increased demand is a major
step towards pushing the agriculture industry as a whole into being able to effectively
provide consumers with the product information that they desire. Even a simple
webpage about the history of a company will give consumers a way to connect with the
person that produced the food they will eat. Today, less than 2% of the United States
population is involved in production agriculture, compared to around 38% in the early
1950’s. This decrease of producers has led to a major disconnect between consumers
and the farmers and ranchers that produce the nations food supply.

With todays’ consumer being so far removed from the actual production aspect
of agriculture, consumers demand to know where food comes from only continues to
grow. Consumers express concern for developing sustainable agricultural practices to
protect the environment and concerns for the welfare of animals. An online media
source can provides consumers with an outlet by which they can obtain this information
without having to put in much effort. The modern, technological age of today has
created a consumer that wants a lot of information in a short amount of time that can
be easily accessed. If a company can provide consumers with information such as the
history of the company, how they produce the food, and other basic pieces of

information, they will have satisfied consumers and a higher public perception. The



agriculture industry has been criticized for covering up production processes and for
having a very closed connection with consumers. While anyone could find a farmer in
the Midwest and ask for a tour and probably get one and a home cooked meal, this
image is not portrayed industry wide. The term ‘factory farming’ has shed a negative
light on the production agriculture industry, so by increasing the transparency between
the producer and the consumer, it will impact public perception of the companies
involved and potentially the industry as a whole.

Valhalla Sales and Marketing Inc. is a family owned, produce sales and marketing
company located in Kingsburg, CA. Valhalla markets a variety of produce for growers
both locally and internationally, and many of the growers are family and family friends.
Valhalla prides itself on providing the best service for their consumers, both growers
and retail consumers. As a small company in a growing market, Valhalla Sales and
Marketing Inc. has acknowledged the need for an online presence.

Online media has been proven to increase positive consumer feelings about a
company. A company can increase their presence for consumers by having an online
media source. Without online access consumers may not have a way to contact a
company. ltis important that consumers have that transparency because it will increase

their trust in agriculture, which is another issue that agriculture is facing.

Statement of the Problem
Valhalla Sales and Marketing Inc. do not have a company webpage. They want a

web page to create an outlet for further communication with consumers and clients.



Valhalla feels that by creating a web page, they will be able to better communicate with
consumers, their clients and other produce companies they do business with. Valhalla
has a desire to have an online presence as they have recognized that consumers have a
desire to know more about where their food comes from and how their food is grown,

harvested, packaged and delivered.

Importance of the Project

Itis important that Valhalla Sales and Marketing Inc. have a website to make
more information regarding the company readily available for anyone who wants to
know more about the company.

Historically, agriculture tends to be slower to adapt new technologies like social
media such as Facebook, Twitter, etc. This slower adoption of technology pushes
agricultural companies to a less significant presence in the eyes of the consumers.
Unfortunately, this has resulted in consumers feeling like agriculture is untrustworthy.
Companies within the agriculture industry need to recognize that they need to increase
their transparency to better connect with their consumers.

An online media presence, such as a website, will make Valhalla Sales and
Marketing Inc. a more transparent company. [t will provide necessary information
about the company history; location, production and customer relations that will help
consumers connect with the company on a more personal level. By doing this, the
company can make consumers feel as though they really know who they are buying

their produce from. For example, Lay’s potato chip bags have a QR code that can be



scanned. This code takes the consumer to a web page with information about the
farmer that grew the potatoes that made the chips in their bag of snacks. This creates a
positive feeling when the consumer can read the story about the ‘good ole farmer’ from
Idaho that grew their chips. It's a way for Lay’s to connect with consumers and the

overall consumer reaction to this new idea has been very positive overall.

Purpose of the Project

The purpose of this project is to work with the owner of Valhalla Sales and
Marketing Inc. and develop a website that meets the desires of the company, while also
meeting the needs of consumers. The website will be a very simple layout with the
company background information, information about company employees, products

they market, services they provide and weather information.

Objectives of the Project

The objective of this project is to design an implement an interactive website
that the company can use and update. Itis also designed so consumers can utilize the
site to learn more about Valhalla Sales and Marketing Inc. The objective of the sales

team is to represent their growers and obtain the best market price for their product.

Important Terms and Definitions

* Blue Book: an official listing used in various industries



o For the purpose of this project, Blue Book will refer to the Blue Book used
in produce

Body tag: used to define the content of a webpage with features like size, font,
color, bold, etc. and is defined through CSS style
Button: a graphical user interface for web page interaction
CSS Style: defines how an HTML element is defined
Head tag: used to define the title of a segment of a webpage with features like
size, font, color, bold, etc. and is defined through CSS style
HTML: stands for hyper-text markup language
HTML Code: a universal language read by a server to display images or content
via a server, computer screen, or internet web page
HTML Element;: an individual component of a web page and the attributes can be
specified through CSS Styling
Inline Style: has the highest priority, which means that it will override a style
defined inside the <head> tag, or in an external style sheet, or in a browser
Link: something that serves to connect one thing to another
Rollover button: originates from the visual process of "rolling the mouse cursor
over the button" causing the button to react (usually visually, by replacing the
button's source image with another image), and sometimes resulting in a change
in the web page itself
Sidebar: a user interface element that displays a list of choices

Template: anything that serves as a pattern or model



* Valhalla: means ‘Heaven of the Vikings’ in Swedish
* Viewing Platforms: the various tools that webpages can be accessed from
o For the purpose of this project, this could be Smartphones, Tablets,

Laptops, Desktops, etc.

Summary

Valhalla Sales and Marketing Inc. needs a website to move the company into this
next generation of technology. Without an online presence, consumers do not have
much access to information about this particular company. Many smaller, family owned
companies lack an online presence, which can be a potential risk for miscommunication.
As a small company, their effect on agriculture may not be that of the PepsiCo’s of the
world, but that is not to say their value is any less important.

As stated previously, agricultural companies tend to accept and adopt newer
technologies much slower. This may be because the average age of a U.S. farmer is 57
years old, but the importance of the adaptation of technology cannot be denied. This
website will be a way for Valhalla Sales and Marketing Inc. to further their
communication with consumers as well as peers and partners that they have within the

agriculture industry.



Chapter Two

Review of Literature

Online media presence is a vital form of communication for businesses. Valhalla
Sales and Marketing Inc. is a growing produce marketing business in the Central Valley
of California. They have a need to provide consumers and clients with access to
information regarding the production of their produce. Consumers want to know where
their food comes from and who produces it. It is crucial that businesses stay relevant by
communicating with consumers through a medium that they access regularly and can
use easily. To do this, designers must understand the elements of design, design
principles and how they affect the viewer and impact the overall user experience. Itis
also important to consider the various platforms that online media can be viewed in,

such as tablets, phones and laptops.

Importance of an Online Presence

According to Flanagin (2000), there are three factors that contribute to a
company or businesses decision to implement a website; organizational features,
perceived benefits and social pressures. Organizational features explain an
organizations willingness to adapt innovations. According to Baldridge & Burnham as
cited in Flanagin, 2000, “Larger organizations have been found consistently to adopt
innovations earlier than smaller ones”. However, even as a small company, Valhalla

Sales and Marketing Inc. recognizes the importance and the value of developing a place



for users to access information about the company online. This project will allow
Valhalla to take advantage of this social niche many of their clients and consumers
utilize on a daily basis.

According to Nohria & Eccles as cited in Flanagin’s research (2000), companies
are becoming increasingly connected to one another due to the constant evolution of
technology. In a technological world, even small businesses will begin to recognize the
need to rise up to compete in a global market. This is just one benefit of adapting and
applying new modernizations to a business.

If a consumer wants to know more about a company or a product, generally the
first response is to search the Internet. This is the way society had adapted to the
changes and advancements in technology. Social pressures to conform and adapt to
what viewers, consumers, and web users want have high influences on a businesses
response to weather or not it chooses to implement a new idea. According to Flanagin,
adapting new modern technologies is generally something that is conducted with little
to no prior planning. Itis a result of the recognized immediate need, and an almost

immediate response back to addressing that need.

Design Elements
An effective website will incorporate elements of design to evoke better viewer
understanding. According to Bartel (1994) and Bradley (2013}, the elements of design

are as follows:
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% Point: an element that has position but no extension

Figure 1: Example of a point. (Bradley, 2013),

** Line: an element characterized by length and direction

Figure 2: Example of a line. {Bradley, 2013).

¢ Shape: a two-dimensional closed line with no form or thickness and is

defined by its perimeter

Figure 3: Example of shape. (Bradley, 2013).

« Color: the eyes response to different wavelengths of lights as defined by
hue (color or shade), saturation (color intensity) and value (lightness or

darkness)

- .--. Hue
VBBl saturation
EREEEEE \Vaue

Figure 4: Example of color and the various ways color can be altered. (Bradley, 2013)



s Texture: the visual interpretation of the surface quality of an objectin a

design

Figure 5; Example of texture on a design element (Bradley, 2013}

¢ Size: variable proportions of objects in a layout

Large smal

Figure 6: Example of size (Bradley, 2013}

Principles of Design:
in order to create an effective website, understanding the principles of design is
essential to understanding how users will view and interact with the web page.
According to Bartel (1994), the principles of design are as follows:
% Center of interest: the area that first catches the viewers attention and is

considerably more important than the other elements of a work

L S T T T WO A}

. \ __a'.‘.]"l"‘r',r.'
\F g '*n_dl't
‘ A

Figure 7: Example of how to create interest through contrast so attention is given to a specific area of the layout. (Bradley, 2013).
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¢ Balance: the feeling of visual equality of a design. The organization of the

elements can be symmetrical, asymmetrical or unbalanced design.

Figure 8-1: Example of symmetrical balance. (Bradley, 2013).

Figure 8-2: Example of asymmetrical balance. (Bradley, 2013).

Figure 8-3: Example of unbalanced unity. {Bradley, 2013).
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X/

fonts, following a pattern for headings and subheadings, style for lists,

etc.)

Figure 9: Example of harmony through the use of fonts, colors and theme. (Bradley, 2013).

R/

«» Contrast: creating visual changes to help bring out other objects in a

design and can also be used to create emphasis

Figure 10: Example of how contrast can create an image and emphasize certain elements. (Bradley, 2013).

++» Harmony: bringing together similar aspects of a composition (i.e.; similar

12
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+ Directional Movement: the visual flow through a composition by the
placement of design elements to direct the viewer attention through the

format

.L ===

|
o 0=
Figure 11: Example of movement; pay attention to how your eye travels along the pattern. (Bradley, 2013).

% Rhythm: movement of a design element creating a predictable feel within

the design as a whole entity

| (4 [J] |
Teel |

Figure 12: Example of rhythm established through the predictability of the shapes. (Bradley, 2013).

Developing a Website:

The design of a website can enhance or detract from the overall user experience.

By creating a user-friendly design, it not only makes it easier to navigate, but it creates a

positive experience for the user (Bradley, 2013, Layout and Publication Design).

By making a user-friendly online source for informational access, users have a

positive experience with a company or business, which ultimately enhances their overall

opinion of said company. According to Bradley’s presentation, Layout and Publication

Design, to create an effective design, “organize the elements of design in a layout using

13



structure methods and principles of design, to provide effective and efficient
communication”. By following the design principles and including the design elements

discussed in this chapter, an effective design can be achieved.

Summary:

A crucial part of website design is the process of understanding the various
components of design, design elements and design principles. By combining the effects
of these aspects of design, it’s possible to understand how to effectively manage a
layout to create an efficient design. As a small, family owned company, Valhalla Sales
and Marketing Inc. will not only be able to broaden the horizons of the company, but

reach a new demographic of consumers; web users.

14



Chapter Three

Methods and Materials

A Step-By-Step Guide to the Valhalla Website Creation:
Designing a website is a complex process. Design has many aspects that need

attention, such as layout structure, color, font size, font name, page content, and othe

r

features of the design that contribute to the overall functionality of the webpage. As a

novice designer, | chose to use Adobe Dreamweaver software for the creation of the

website for Valhalla Sales and Marketing Inc. due to the user-friendly interface of the
software. With Dreamweaver, creators can design on the web page itself, or through
writing html code.

After speaking with the owner of the company, we decided to go with a simple
layout that has a sidebar navigation menu. This sidebar is accessible at each page so
users can easily navigate between web pages while interacting with the website. We
selected six pages;

* Home
o The home page will contain basic information about the company. The
top of the page will have a picture featuring a nectarine orchard as well
as the company motto.
* About
o The purpose of this page is to enhance the information provided on the

home page. This will go more in depth into the company history, how

15



the company began, how it has grown to where it is and what inspired
the owner, David Stone (hereafter referred to as David), to begin this
company. This page will also feature the company employees and

information about each employee.

*  Products

o As stated in previous chapters, consumers have a desire to know where

their food comes from and how it is produced. This page will feature
each product that Valhalla markets and sells. It will also include photos
of these products so consumers can see the quality of the produce and

identify what they may want to look for in the future.

* Services

@)

The purpose of this page is to provide potential clients, current
customers and consumers with a brief overview of the various services

offered through Valhalla Sales and Marketing.

* Contact Us

O

In produce, it’s easy to contact a company because they’re in the Blue
Book. Consumers don’t always have access to this information, and
Valhalla wants consumers to know that there is transparency in the
agriculture industry. This information is available for consumers to have

access to the company and contact them if need be.

*  Weather

o This page links to the current weather in Kingsburg, CA.

16



Step One - Set Up:

To begin, | had to set up the website on the company server. | contacted the
company that manages the server for Valhalla to obtain the necessary information to
access the server. This is important because the files for each web page must be saved
on the server so they appear on the live site.

l_Basic _J| Advanced |

Server Name: | Valhalla Sales |

Connect using: | FTP ] v |
FTP Address: [ ftp.pacisp.net | port:[21 |
Username: | meganstone |
Password: | ssssesenes . | [ save
[ " Test |
Root Directory: | - . ]

Web URL: | http://ftp.pacisp.net/ ]

» More Options

Help | ! Cancel | I Save

Figure 13: View of how to enter the server information.

Each web page needs to be saved and established with a link. For example, the
home page is linked as “index.html”. By making the link name short and simple, it is
easy to remember and prevents confusion as you move along with the design process.
For the home page file, it should be saved with the same name “index.html”. Since each
page is being saved on the established site, on all consecutive pages, anytime an area of
the page has been linked to “index.html”, it will bring the user back to the home page.

This link establishment is used to get buttons to link to another page of the website.

17



Next, | had to create the buttons, as well as the rollover buttons. 1did this in
Adobe Photoshop by establishing the size of the button, identifying the colors in
accordance with the official company colors, and using the company font used in their

logo.

Our Story

Figure 14-1: The image for the home page button,

Our Story

Figure 14-2: The image for the home page button when the mouse rolls over the image.

These images are linked to “index.html” so when users click on them, it takes them to
the home page of the website.
Step Two — Formatting:

| had to set up a template page. The purpose of creating the template page is to
create the layout design and insure that the design flows through the entire website.

This is more efficient than creating six separate pages.

VALHALLA

Home Home

Be aware that the CSS for these layouts Is heavily
About us commented. If you do most of your work in Design

view, have a peek at the code to get tips on working
Growers with the CSS for the liquid layouts. You can remove

these camments before you launch your site. To leam

mare ahout the terhpinues vepd in thaco 68

Figure 15: Template page used to create the base layout for each consecutive web page.

18



Step Three — Layout Design for Each Page:

The home page, “Our Story”, is where the company wanted to share the story of
how Valhalla Sales and Marketing Inc. began and why the company was inspired to
become what itis. This page is simple and briefly tells viewers when the company was
established.

The “About Us” page can tell users about the employees of the company. This
page was created with an invisible table. This means viewers cannot see that
information is organized in a table, but the content is presented in an organized fashion.
This page contains the names and positions of the three employees of Valhalla as well as
their photo and a brief bio about each employee.

The “Products” page also contains an invisible table. The content lets potential
clients as well as customers see what types of products the company works with. It also
has photos of some of the quality products from various growers that Valhalla
represents.

The “Services” page was created for clients to access information about what
Valhalla can do for them. The content is aligned with what the company feels are
important services they provide for the growers they represent.

The “Contact” page contains the company’s contact information such as phone,
fax, email and address for clients or customers to contact them.

The “Weather” page is actually a link to the current weather in Kingsburg, CA,

where Valhalla Sales and Marketing Inc. headquarters are.

19



Step Four — Syncing Site to Server

Once all of the pages have been designed and saved to the root directory, you

are ready to turn on the website. First, you should test your connection to the server to

ensure that everything is on and working properly. If this test fails, re-enter your server

username and password. If there are still issues, you may need to contact the manager

of the server to establish and troubleshoot this issue. If everything is connected and

working, you need to first sync the site to the server.

i Valhaila Sales | v | |Local view

| w

seal Fil gynchronize with “Remote Server”

VAR
™. about.html 13KB
| ! Buttons
| Colors
™. conmact.h.., 12KB
« homejpg 3KB
™ index.htmi 12KB
v | ' Pictures

% eggp.. 74KB
[

Partial screenshot of the right sidebar in Dreamweaver. The blue and purple arrows indicate the sync option.

Folder |-

HTML F
Folder
Folder |
HTML Fi
IPG File
HTML Fi
Folder ‘
JPG Fite

fall [ 1.28MR IPC File!”™
»

Once you click sync, another option will pop up. On this, you need to select “Entire Site”

and then click the preview button.

Sl VE]

Entire 'Valhalla Sales’ Site
synchronize: | v Selected Local Fites Only

Direction: |Put newer files to remote v |

.

i_] Delete remote files not on local drive

Screenshot of the sync options.

l

20



After clicking ‘preview’, the program will review the saved files stored on your computer
and compare them to the files that are saved on the server. If the files are different, it

will let you know how many files will be synchronized. You will click ‘OK’.

iles: 1 will be updated

Action i File Status

 Put -_ffT;mplates:about.html :

] Show alil files

‘0 change an actian, select a file and click one of the icons below before clicking OK,

U IeId DO [ Heo |[ Camcet ][ ok

Figure 18: Partial screenshot of the synchronize option pop-up window.

Once you click ‘OK’, the program will synchronize all of the newer files and save them to
the server you identified when you first set up the website. Once the synchronization

process has finished, all that is left to do it to connect the site to the server.

Business Catalyst | -

Files | Assets | -

Ih;__‘_VthaliaSales _v“] I—Local view v

Loc Connectto Remote Server | Type

v - Site - valhall, Folder\
™ abouthtml 13KB HTML Fi
> Buttons Folder |
» | Colors Folder
= contacth... 12KB HTML i
- home.jpg  3KB 1PG File
= index.html 12KB HTML fi
v | Pictures Folder
« eggp.. 74KB PG Tile.

o Fall 1 28MR IPG Fil:"

CHl| .
File activity complete. I'toq.. 1

Figure 19: Partial screenshot of the right sidebar. The image of the plugs is the symbol for connecting the website, Click and the site
will be on.
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After you synchronize all of your files to the server, test out the website by entering the
URL you established when setting up the server into the search bar of your web

browser. For example, | would enter www.valhallasales.com.

Once you have verified that the site is working and functioning properly, your
website is ready. For protection, you should be sure to have a couple back up folders on

a flash drive or on a back up hard drive.
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Chapter 4
Results and Discussion
This project will be included via screen-shots in this page, and can be viewed

online at www.valhallasales.com. The website has very basic user interactions and is

mainly used for providing users with information about the company. That being said,
viewing the website online is the best way to understand and fully view this project;

screenshots cannot be as interactive.
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Page One: Our Story

On this page, users will be able to view information about the company. The
purpose of this page is to give a brief background to how Valhalla began. It also has
information that Valhalla wanted their visitors to know, such as their purpose as a

company in the marketplace.

Our Story The Valhalla Story

About us Inspired by the passion and dedication of independent growers, Valhalla was
established in 2000 to give growers a more prominent voice in the marketplace.

Our mission is simple:

Products

We provide independent growers with a collective
Services voice in the marketplace.

We are a family fruit company comitted to providing our growers and our

Contact customers with quality produce.

Weather

Our Story :: About :: Products :: Services :: Contact

Figure 20: The home page can be reached at www.valhallasales,com/index.html.

Page Two: About Us

The purpose of this page is to allow users to virtually meet the employees. With
photos and short biographies about the employees, it allows users to feel more
connected with the company. Personal touches like this page add that feel of

transparency that agricultural companies need to strive for.
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Our Story
About Us
Products
Services
Contact

Weather

The Valhalla Team

no=

At the start of his produce career,
David had a desire to be the voice
for independent growers. It was this
desire that was the initital
inspiration for Vathalla.

David Stone

CEO

Michelle has worked with Valhalla
for 13 years. She enjoys working
with great people from atl over the
world.

Michelle Liotine

Office "
Manager/Sales : ﬁ_).

v

Joanne Hames- Joanne has been managing grower

Gamez accounts for 10 years. She enjoys
Grower Accounts working with 'a great team of people and
working for the growers.

Figure 21: The About Us Page. This page can be reached at www.valhallasales.com/aboutus.html.
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Page Three - Products:

The purpose of the products page is to showcase the range and versatility of Valhalla’s

sales expertise. Over the years, the company has showcased their ability to work with a variety

of products and be able to successfully market them. The owner of Valhalla says, “Selling is

easy when you’ve got good growers.” This statement rings true in the successful marketing

techniques Valhalla uses. The wide range of produce they sell is a testament to that success.

Our Story

About Us

Products

Services
Contact

Weather

Figure 22: The products page can be reached at www.valhallasales.com/products.

Stone Fruit Vegetables

Plums, Eggplant,
Nectarines, Peppers,Green
Apricots, Beans, Squash,
Cherries, Fresh etc.
Prunes, etc.

Oranges,
Lemons,
Table Grapes  Mandarines,
Grapefruit,
etc.

Cantaloupe,

Honeydew,

Watermelon,

etc.
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Page Four — Services:

As a sales as marketing company, Valhalla markets the products and provides a
variety of services to their growers such as transport, selection, storage and market
placement. The purpose of this page is to provide a generalized list to current and
potential clients about the variety of services and marketing tools that Valhalla can
provide for them. As a company, Valhalla can streamline the process for independent
growers. Instead of growers stressing about organizing all the aspects of getting their

product to a retail market, they go to Valhalla where products can be sold and shipped.

Our Story We Provide...
About Us

Over 50 Years Combined Produce Experience
Representation in a Competitive Marketplace
Access to Retail and Wholesale Domestic Markets
Access to Retall and Wholesale Export Markets
Variety of Selection

Expert Field Service

Market Analysis

Transportation Coordination

Cold Storage Coordination

Products

Services

Contact

Weather

Figure 23: The services page can be reached at www.valhallasales.com/services.
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Page Five — Contact:
This simple page is designed to provide contact information to visitors. The e-
mail on this page links to Valhalla’s main e-mail address. Consumers who have

questions for the company and clients who want to connect with Valhalla can use this

page as a resource.

Our Story (559)-897-6000
(559)-897-9350

About us i contact@valhallasales.com
2550 Bethel Avenue

Products Kingsburg, CA 93631

Services
Contact

Weather

Figure 24: The services page can be reached at www.valhallasales.com/contact.

Page 6 — Weather:

This page is simply a hyperlink to the local weather so clients and customers

worldwide can take a peak at the weather in the central valley of California.
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e 0 89~ i 757
Weather San Francisco, CA Miipitas, CA

(G ELLE (ORECASTS MAPS  VIDED  PHOTOS  NEWS

Kingsb

‘Locel Poil

. . ] L)
conditions over the - Y
next six hours o~ g
- ]
kl
(-]

There's a Reason Man vs Sharkl ©

Sha's Not Afraid O

Hourly Forecast » ﬁ

7000 Year Old

™ -~

Yesterday Camera Found

Pictures Inside, WOW Do THIS Mummy Found by... - 1

Today - - MELIA COM
Hourly My Forecast for Today 35
Tomorow i SANE UM TO %

Right Now Today Tonight YA e (
Weekend A L

¥ Lovel Lgh! ..‘_N.”: CLa >
5 Day WA SALE ANEY
10 Day
Manthly
Video Forecast ROOK NOWY

[ Mop | . s .
w727 90° 58

Homae & Garden Seasonal Forecasts

Fishing Partly Cloudy Mostly Sunny Mostly Clear _] —

Pollen L Q HIGH f 3 LOCAL
Travel Qin 0% 0% I Foe Eshenin ag

Figure 25: The weather page that is reached through the link on the weather button.
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Chapter 5

Conclusions and Recommendations

Conclusions:

Valhalla Sales and Marketing Inc. is a small, family owned and operated
grower/shipper operation. The purpose of this project was to provide them with an
online media source for consumers and clients to access information about the
company. From personal experience, | like to know where my food is coming from and
how it was produced. One of the goals of the company was to create some
transparency with consumers. Having this website has opened the door for that
transparency, but it has also proven to be an outlet for further communications with

clients and consumers.

Recommendations:

As far as the website, | would have used a fluid grid layout as opposed to the
locked grid layout. The difference between the two is that with a fluid grid layout, the
items on the page such as tables, pictures and text are all encoded as taking up a
percentage of the page. This means that when you re-size your viewing window or are
utilizing a really small or really large screen, the way the site appears on the page will
change. Locked grid layout means that once the window in which you are viewing the
site becomes too small, it will start cutting off some of the page content and the user

would have to scroll left to right to view the entire contents of the page. By using the
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fluid grid layout, it would make it easier as a designer to keep uniformity of the design
on a variety of viewing platforms, as the size would be more easily adjusted.

Another recommendation | would make is that, as a designer working closely
with the company, | would have two design options for layout and content prior to
planning with the company. As a designer, you have sufficient knowledge about what
looks best on a page. The designer should make decisions such a colors, fonts, tables,
and layout. To make sure that the company feels involved in the design process step by
step, selecting two options that you as a designer feel are equally effective with the
message you want to covey will give the company the option to choose what they like
best, but still give you control and liberties as a designer.

As a small company, Valhalla has the opportunity to have a large impact on the
community around them. | would have liked to be able to fully develop a media
campaign for the company. As a family company, it would be useful for the company to
have an outreach program to continue communications and relations with their clients
and consumers. A company newsletter would be useful for updating clients on
domestic markets, company achievements and other related information. As the next
step for Valhalla, | would recommend that the company move forward with a more
prominent online presence.

One of the big things that we talked about as being an important reason for
establishing the website in the first place was consumer and client outreach. With a

media outreach program, the company we could have developed the website,
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newsletters and social media accounts for the company. Transparency is what
consumers want to see and this would have been an excellent opportunity.

As of this moment, the website for Valhalla Sales and Marketing Inc. is currently
live online and functioning. The owner of Valhalla, David Stone, has viewed the website
and is pleased with the results. He hopes to continue to develop the website in the
future, and connect the website to other online media sources as the company steps

into this new facet in the marketplace.
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