








recycling, conservation, and the envi-
ronment were presented to more
than 80 residence hall advisors. These
were received with support and
curiosity and many people asked
questions.

The campaign leaders were suc-
cessful in gaining the backing of these
different departments on campus, but
in a world flooded with images and
messages, marketers’ ability to be
innovative is crucial in influencing
people’s behavior. So an unusual
event was prepared to reinforce the
“Think Before” message.

Every Thursday Cal Poly holds a
University Union (UU) hour in
which many student organizations
gather to listen to a band and pro-
mote current events and /or hold
fundraisers, rallies, or demonstrations.
This is a popular event that draws
hundreds of students.

The “Think Before” campaigners
gained approval to lead activities dur-
ing UU hour on the day before
America’s Recycle Day. They were
provided a booth, and a press release
was distributed. One goal for the
hour was to cducate people about
sustainability through a game that
would positively reinforce such
behavior in a humorous manner. The
campaigners began asking sponsors to
donate prizes for a game they were
going to play during the UU hour.
Trips to local businesses vielded more
than 120 items ranging from tea bags
to $10 gift certificates. For the event,
the campaigners and many other

volunteers dressed up as superheroes
with costumes from local thrift stores
and capes handmade from sheets
donated by a local hotel. Others
joined in the cffort by wearing the
capes marked with a huge print of the
recveling triangle. Those who came
to the booth were
greeted by super-
heroes armed with
questions for inquir-
ing minds. The super-
heroes “quest™ during
the event was to cap-
ture the audience’s
attention while also
saving waste from the
landfill. The volun-
teers kicked off the
campaign by handing
out fliers around cam-
pus at the start of the
hour and gaining the
attention of
bystanders. When the
game began, such
questions as “How
¢an you save energy in
vour house?” and “What items can-
not be recycled in San Luis Obispo?”
were followed with possible answers
that students could choose from. If
students answered correctly, a prize
was given; if not, the students
received a consolation gift as well as
valuable information to study and
share with friends.

While people were learning, the
campaigners were also doing their
part to rescue recyclable items from

the trashcans. As their prior research
had indicated, trashcans that were
conveniently placed next to recycling
bins were full of recvclable items. So,
equipped with yvellow rubber gloves,
the superheroes tore through the
garbage saving all they could from

Save this date
Earth Day: April 22
America Recycles Day: Nov. 15

Visit this site

www.epa.gov
www.earthday.org
www.environmentsite.org

ending up at the landfill.

Having a light attitude about the
serious subject of environmental
destruction proved to make students
more receptive to the “green” ideas
presented. Mustang Daily, the cam-
pus newspaper, covered the event
with an article the following day enti-
tled: “Students Try to Save the
World.”

After the campaign, the facilities
department had a noticeable increase
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in the amount of recycled material
compared to material in the trash con-
tainers. The increase was approximate-
ly 5 percent. The amount of nonrecy-
clable materials in the recycling con-
tainers also went down about 1 per-
cent. Students were learning what they
could and could not recycle and were
putting things in the appropriate
places. There are also plans within the
student government to continue the
campaign with large on-campus events
for future America Recycles Days and
Earth Days.

Do something
onh your campus
On almost every university campus
there are groups pursuing the idea of
sustainability. Imagine if a college
union could bring all that energy
together. The resources exist at any
university. Here is some advice from
the students who created the “Think
Before™ campaign:
m Get anvone involved who is will-
ing. Art and marketing profes-
sors are usually looking for proj-

ects for students to work on.

m Create a plan early on and try
to get all the different groups
using similar signs, slogans, or
logos. Consistency is the most
important aspect in this type of
campaign.

m Try to plan an event around a
day such as Earth Day or
America Recycles Day to
increase awarcness.

m Be creative and excited. It is a
wonderful feeling when vou are
contributing to something that
will make positive changes.

If you would like any further infor-
mation, rips, or have questions please
contact Brooke Diskin at
brooke_diskin@yahoo.com or Kyla
Mullen at kmullen@calpoly.edu.
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