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Abstract
This research anal yzes Christian Wb sites addressing gay, |esbian,

bi sexual , or transgendered publics. The study involved content analysis of
visual, operational, and informational enhancenents and a frane analysis to
assess issues of intent, consistency, accuracy, and validity. Wb sites
enphasi zed i nformation di ssenmination rather than evangelization or

prosel yti zation; were overwhelmngly franed as collections of |inked
resources, rather than as online destinations for users seeking spiritual
confort; were alnost conpletely devoid of traditional Christian synbols,
scripture, and testinony; and failed to acknow edge in depth the conpl ex
debat e over sane-sex rel ationships.

I know your deeds, that you are neither cold nor hot. | w sh you were
either one or the other!
The Bible, Revelation 3:15 (NIV)
I ntroduction

The World Wde Wb is a fairly new technol ogi cal advancenent, so it has
only been within the past few years that nmuch scholarly research has
focused on its use. There still are nmany gaps in the literature. In
particular, there has not been a great deal of attention paid to the
subj ect of how religious organi zations use the Web for information
di ssenmi nation, evangelization, and proselytization-three prinary strategic
goals for a religious entity.

Wthin this subject area, the issue of how Christian groups use the Wb to
address gay, |esbian, bisexual, and transgendered (GLBT) publics is
especially pertinent. There is intense debate within the Christian
comuni ty about whether GLBT worshipers should be accepted in the
church—and whet her their interpersonal relationships should be affirned
(H ggins, 2002; Mal oney, 2001). Sone Christian groups wel come GLBT
wor shi pers. Others do not, because they view honpbsexuality as unpardonabl e
sin. Both sides believe there is Biblical authority for their phil osophical
position. Wthout a doubt, the acceptance and affirmation of gay, |esbian,
bi sexual , and transgendered people in the Christian community is "the nost
controversial issue facing the church today" (Davis, 2001, p. El1).

This study seeks to provide sone understandi ng about one aspect of the
i ssue by examining Wrld Wde Wb sites operated by Christian organi zations
that specifically address GLBT publics. A group of Wb sites representing a
wi de range of denomi nations was chosen for study. Sites were subjected to a
content analysis of visual, operational, and informational enhancements to
deternine the presence or absence of these dinensions that, together,
significantly inpact users' perceptions of Web site content, functionality,
and val ue (Swanson, 1999). As a result of content found, conclusions can be
made about intent, consistency, accuracy, and validity (Cutbirth, Shapiro &
Wl liams, 1983) of religious content as framed in the Wrld Wde Wb site.

The findings of this research should allow greater understandi ng of the
controversial issue of how Christian organizations address GLBT publics,
and how t hose worshipers are included in different Christian comunities.
I't should also allow Christian groups that actively seek out GLBT
wor shipers to assess their online conmunication strategi es and become nore
effective in fulfilling the wants and needs of this population.

The Online Experience
In the past few years, there has been trenendous growth anobng consuners
who use the Web as an information resource. Between 2000 and 2002,
CommerceNet estimated a 40%increase in users worldwi de-with 349 nmillion
peopl e now using the Wrld Wde Wb. One-third of those users are in the
U.S. (CommerceNet. . ., 2002).



Wiile it is difficult to quantitatively estimate growh in online content,
researcher R H. Zakon estimated that somewhere between 35 nillion and 40
mllion Wb sites existed online in March, 2002. This represents a 100%
growt h since March, 2000 (Zzakon, 2002).

The establishment of a Wrld Wde Wb site is a technol ogi cal endeavor
that transforns reality "for practical ends" (Christians, 2002, p. 38). The
hosting of a Wb site allows people to indirectly define thensel ves as
i ndividual s (Papacharissi, 2002) or as nernbers of a group.

The Web site hosted on behal f of a Christian group is a distinct cultural
‘reality' that can acconplish three key objectives. The first is
informati on dissemnation. A Wb site can present information to create an
inward sense of community, allow ng those who share the sanme faith to
comuni cate about their experiences. The Wb site can have an outward
evangelistic role, as well-as it can conmunicate persuasively with
followers and the general public about the group's theol ogy and
organi zational structure. Finally, the Wb site can allow for
prosel ytization, through which the organization can identify and recruits
new fol | oners.

The Wb site can allow a Christian novenent to be legitimzed in a nunber
of ways. It can help build a dialogue with the public, solicit volunteers,
encourage study of the issues, and even raise noney and sell merchandise to
further group objectives or work agai nst the objectives of an opposed
religious theol ogy or organization.

The Religious Experience

The need to believe in an ethereal being or God is "a part of our nature,
built into our neuronal mainfrane" as human beings (Sherner, 2000, p. 47).
Human beings want to believe in a greater power, and, at the same tine,
want to share this religious experience. This sharing allows humans to
integrate spirituality into their personal and professional |ives
(Schnei ders, 1989).

For nost religious people, this shared experience takes place within the
organi zational structure commonly referred to as the church. Wthin the
church, followers develop their spiritual beliefs in accordance with the
t heol ogy of the host denonmination (Neck & M1 | man, 1994). Followers align
their values with the organization, to reflect "enotional investnent" in
its structure (Dehler & Welsh, 1994, p. 22). Followers submt to and
participate in "relationship- based organizing" (Sass, 2000, p. 201) which
connects participants, their values, and activities in socially meaningful
and supportive ways. The result is a religious organization that can
interpret the world and its relationships for followers and the general
public (Appel routh, 1999).

At the sane tinme, the organization creates a religious identity for
itself. Inthe US., Caplovitz observes that this identity rests on two
foundations-"a commtnent to religious beliefs and practices and a feeling
of kinship with a social group united by a common religious tie"
(Caplovitz, 1977, p. 181).

In recent years, Christian churches have faced a nunber of troubling
i ssues. Beginning in the early 1980s, a progression of noral scandals
caused many Anericans to lose faith in religious denominations and those
who | ed them (Ganson, 2001; Lord, 1987). These scandal s invol ved financial
m sappropriation (Fraser, 1999; Barr, 1988), sexual mi sconduct by
| eadershi p (Ganson, 2001), the public expression of inpolite corment by
| eader shi p (Goodman, 2001), and accusations of intellectual dishonesty
(Swaggart accused of. . ., 2001). A world-w de scandal even left the
once-sacrosanct Catholic Church to be widely perceived as manipul ati ve and
corrupt to its very core (Collins, 2002).

Public support for religious denom nations has been shown to drop
dramatically in the wake of scandal (Fan, Watt, & Keltner, 2001). It has
al so been suggested that in recent years, at |least partially in response to
scandal , an increasingly cynical public has been shying away from sone
denoni nations and churches based on the perception that they "cause nore
probl ens than they solve" (Barron, 1993, p. Al). Wor shi pers who happen to
be Christian and gay find thenselves in a particularly difficult situation.
They face wi despread negative public stereotyping at the community |evel
(Yang, 1997; Stipp & Kerr, 1989). They also can find thensel ves unwanted in
church because they're gay (Tubbs, 2001) and are "shut out by the gay
novenent" because they're Christian (How fundanentalists. . ., 2002, p.

D8). Sone of the nost prejudicial attitudes toward gay Christians are
expressed within the GLBT community itself (Maynard & Gorsuch, 2001).

It could be argued that the recent social and cultural climte is quite
favorable to the devel opment of religious organizations that address
specific concerns common to GLBT publics. A gay-friendly Christian church
woul d of fer these worshipers confort and support that they may not find
wi t hi n mai nstream denomi nations, churches, and theol ogies.

Christianity, GLBT Issues, and Apostasy

An apostate is a person who at one tine identified with a particular
religious denonination, but for one or nore reasons subsequently severed
his or her relationship. The apostasy process begins with "individuals
experiencing doubts about the viability of religious life and their own
commitnent to that life" (Brom ey, 1988, p. 15). The highest |evel of
apostasy is that of personal "disengagenent" (p. 16) fromthe religious
denoni nation. Apostasy involves nore than church menbership. "Apostasy
inplies a rejection, not just of religious identity, but, in part, of the
dominant culture's values" (Broniey, 1988, p. 30).

It is not unusual for those who beconme apostates to experience great
personal and enotional suffering. Apostates often break fromthe
established group during tines of rapid social change that are already
difficult for people to deal with (Wight, 1988). They are comonly
rejected by fam |y nenbers and friends (Lobdell, 2001) and in sone
situations are accused of having psychol ogi cal problenms (Wtham 1998).

The nedia add to the difficulty of the situation by conmmonly categorizing
apostate groups anpng sects and cults in a way that can make them be
perceived as deviant (Wtham 1998). Wtham says this editorial treatnent
results fromnews nedia |ogic that seeks to draw attention to unusual
behavior that results in social conflict. It also results frominput by
famly and friends of religious group menbers who pressure nedia to expose
al | eged wrongdoi ng by dissenters. The process is exacerbated by mainstream
religious groups that "add the aura of established religious authority to
criticismof small groups" (1998, p.3).

Wi | e apostasy is not a direct concern of this research, it is a related
issue. Certainly sone Christian denomi nations hold the theol ogical
vi ewpoi nt that honpsexual behavior is sinful. A Christian group that clains
to be housed within such a denomninati on-but at the same time uses its Wb
site to communicate affirmati on of same-sex relationshi ps—woul d technically
be engaged in apostasy. This concern, and sinmilar noral and ethical
questions raised by Wb sites studied, will be dealt with through
exploration of issues of Wb site intent, consistency, accuracy, and validity.



Research Design

This research required an objective nmeans of determining the |evel of Wb
site enhancenments perceived by site users. The content analysis nethod was
chosen because it allows for neasurenent of conmunication content in a
manner that is "objective, and quantitative" (Wnmer & Dom nick, 1994, p.

164). Content analysis is widely favored anobng researchers investigating
electronic or published nedia content because it allows for a "systematic
exam nation of materials that are nore typically evaluated on an

i npressionistic basis"-such as Wb sites (See Babbie, 1990, p. 30).

An additional nmethod of analysis was needed to allow for broader
qualitative generalizations to be made about Wb site content. The net hod
chosen was frane anal ysis—a strategy whereby the investigator proceeds to
"sel ect sone aspects of a perceived reality and nake themnore salient in a
comuni cative text" in order to define and interpret conmunication content
(Entman, 1993, p. 52).

A frame serves as a neans for organizing information that allows nenbers
of publics to adopt particular beliefs. A frame can organi ze key words,
phrases, or thenes (Scherer, 2002); audio/ visual messages (Hung, 2001);
graphi c i mages such as photos or cartoons (Ragan, 1979); or sources from
which information originates or to whomit is attributed (Entnan, 1983).

Franes can be used to describe or characterize the comunicative

rel ationships that take place as a result of gender (Devitt, 2002) or
ethnicity (Mody-Hall, 2002) or any of numerous other explicit or inplicit
vari abl es (Hung, 2001) that result in- and result from conmunication.

In this research, frane analysis was used as an organi zi ng device to make
concl usi ons based on what was found in the content analysis. Specifically,
it was used to assess issues of intent, consistency, accuracy, and validity
(See Cutbirth, Shapiro, & Wlliams, 1983) as found in the Wb site. It
all owed the researcher to isolate issues that Wb sites portrayed as
salient for public discussion fromthose that were not (See Tankard, 1997)
and al l oned an overal| characterization of how Christian Wb sites
addr essi ng GLBT wor shi pers sel ect and enphasize “"certain aspects of
experience or ideas over others" (See Andsager & Smiley, 1997. p.

2). Research Questions

Four research questions were posed in regard to Christian groups' use of

World Wde Wb sites to address GLBT publics:

RQ 1: What types of visual, operational, and informational enhancenments

are conmonly used to address GLBT publics?

RQ2 What quantitative differences exist anong sites in regard to the use of
visual, operational, and informational enhancenents to address GLBT publics?
RQ: What sinmlarities and differences in regard to perceived intent,

consi stency, accuracy, and validity of content can be identified anmong
World Wde Wb sites addressing GLBT publics?

Met hodol ogy

An extensive search was nade on the Wrld Wde Wb to identify Wb sites
for study. The author sought to identify religious organizations that
denpnstrated a national base of support-rather than those whose support was
isolated in a particular community, or directed toward a |ocalized G.BT public.

Al t hough the Web-based search for qualified organi zati ons was not random
it was exhaustive. This search began with inquiries via Yahoo and Google to
identify Christian organizations that conmunicated specifically that they
were reaching out to gay, |esbhian, bisexual, or transgendered publics. From
an initial sanple of nore than 100 organizations, the researcher identified
12 Christian groups, all of which identified a national base of support.

The groups represented a variety of different religious denoninations
across the wide theol ogical spectrum of Christian worship. Subject Wb site
nanmes, group nanes (if different), URL addresses, and statenments of purpose
as found on Wb sites are shown in Figure 1.

Exi sting content analysis designs |ocated by the author were insufficient
to fully extrapolate the visual, operational, and informational elenents of
these Wb sites. Therefore, the author created a content analysis
instrunent and procedure similar to that used in previous studies of Wb
sites (See Swanson, 1999 and Mtchell, 1996).

The content analysis procedure identified presence or absence of 12 types
of visual enhancenents, 20 types of operational enhancenents and 17
categories of information which are cormonly found on religious Wb sites.

Sites were scored to receive one point for each enhancenent type present,
regardl ess of the nunber of instances of the enhancenent which were
evident. No points were given for enhancement types not present. The
enhancenent categories neasured are shown in Figures 2, 3, and 4.

The final procedure carried out was a frame analysis. The frane anal ysis
served to identify the intent, consistency, accuracy, and validity of each
site based on its clains and in conparison with the enhancenents offered
(See Cutbirth, Shapiro, & Wlliams, 1983).

Because the Wb is a constantly changing medium it was inportant to
conduct the content analysis procedure in a way that would come as close as
possible to obtaining a 'snapshot' of all the sites' content at a single
point in time. All analysis of site content was conducted by the author
during a six hour time frame on a single day-January 31, 2003. Each site
was viewed once, for 30 minutes. Access was acconplished on an | BM Thi nkpad
PC using Internet Explorer 6.0 on a |local area connection at 100.0 Mops.

A content analysis formfor each accessed site was conpl eted nanually as
each site was accessed and anal yzed. All sites were accessible wthout
delay on first attenpt.

Resul ts

Web sites were electronically accessed and scored individually. Presence
or absence of visual, operational, and informational enhancenents was
recorded by category, both individually and collectively. Qualitative
observations were made, and witten comments recorded, in regard to content
and context of observed enhancenents.

RQ 1: What types of visual, operational, and infornational enhancenents
are commonly used to address GLBT publics?
Vi sual enhancenents
The npbst common visual enhancenents found on Wb sites were |ines/ borders
(12 sites, or 100%, graphic icons such as bullets and pointers (10 sites,
or 83% and franes and static photographs (each used on 9 sites, or 75%.
Use of still photos (9 sites, or 75% and illustrations (8 sites, or 67%
al so were common. Half of the sites (6, or 50% made use of a specific
denoni national synbol, such as the Methodist 'flamng cross' or the
Jehovah's Wtness ' Watchtower."'
None of the sites was found to include live audio/ video or a Wb canera,
even though these visual elenments are commonly used on the World Wde Web.
None of the sites was found to use recorded video, and only one site used
recorded audio clips to address the faithful. The nost surprising
di scovery was the alnpst total absence of generic Christian synbols.
Al t hough the Christian cross would be the nost universally-recognized
synbol of the Christian faith, the cross was not found on any of the 12



sites analyzed. The only generic Christian icon identified on any site was
the icthus, or fish, used on the Lutherans Concerned site.
Qperati onal enhancenents

The npbst common operational enhancenents found on Wb sites were links to
e-mail (12 sites, or 100%, links to organizational sub-groups (11 sites,
or 929, and links to simlarly-aligned religious groups (10 sites, or
83%) . Other commonl y-used operational enhancenents included downl oadabl e
files, and links to assist the user to be included on the group's nailing
list (each used on 9 sites, or 75%.

Only four sites (33% were found to of fer navigational assistance to
users. Only two sites (17% were found to indicate a date of |ast revision,
and one of these two indicated its last revision was in 1997.

I nf or mati onal enhancenents

The npbst common infornational enhancements found on Wb sites were the
group's postal address and tel ephone contact information, tracts/
interpretive scriptural texts, organizational news, and 'frequently asked
questions' items. Each of these were found on 11 sites, or 92% C her
commonl y-found informational enhancenents included a doctrinal statenent
(10 sites, or 83%, organizational goals statement (9 sites, or 75%, and
activity/ social calendar (9 sites, or 75%.

Only 5 sites were found to contain direct testinmony frombelievers (42%,
and even fewer sites were found to offer personal life profiles of
followers (3 sites, or 25%. Religious sernons were found at only one site.
None of the sites was found to offer a religious year cal endar, and none
was found to have an organi zational chart showing the structure of the
sponsoring religious group. Wiile quotes fromscripture were commonly found
on Wb sites, none of the 12 sites was found to contain a full text version
of the Bible.

R What quantitative differences exist anobng sites in regard to the use of
visual, operational, and informational enhancenents to address GLBT publics?

I ndividual site visual enhancenent scores ranged froma low of 2 to a high
of 8. The group nmean was 5.58. The standard deviation was 1.97.

I ndi vi dual site operational enhancement scores ranged froma low of 4 to a
high of 17. The group nean was 9.29. The standard deviation was 3. 84.

I ndividual site infornmational enhancenent scores ranged froma low of 1 to
a high of 11. The group nmean was 8.25. The standard deviation was 3.19.

The sum of individual site visual, operational, and informational
enhancenents ranged froma low of 7 to a high of 34. The group nean was
23.75. The standard deviation was 8.05.

Figures 2, 3, and 4 show the enhancenents observed during content
anal ysis, and the frequency w th which those enhancenments were found
di spl ayed within the subject sites analyzed.

RQ: What sinmlarities and differences in regard to perceived intent,
consi stency, accuracy, and validity of content can be identified anmong
World Wde Wb sites addressing GLBT publics? Intent
Most of the 12 Web sites addressing GLBT publics were perceived to frane
their content in the context of information dissemination, rather than
evangel i zati on or proselytization. This was evidenced by the fact that
visual enhancenments that woul d symbolically support evangelization or
prosel yti zati on were sel domused (e.g., specific denominational icons or
l ogos) or not used at all (e.g., the generic Christian cross).
Operational enhancenents that would facilitate evangelization and
prosel yti zati on woul d include any functional tool that would expedite the
process through which the site visitor could join the group. Itens of this
type would include 'Refer a Friend |inks and multi-lingual text. These
itens were not found in use on the vast majority of sites. Even the use of
an access counter would quantitatively communicate to site visitors great
interest by others in a particular group's religious nmessage-but only one
of the sites was found to have an access counter visible.
I nfor mati onal enhancenents that would offer primary persuasive support for
evangel i zation and prosel ytization (e.g.,, testinonies, full-text
scripture, sernons, |eader profiles, and follower profiles) also were found
to be used infrequently anong all sites. Site infornmational enhancenents
nmost often used (e.g., news, interpretive texts, frequently asked
questions) tend to be explanatory rather than persuasive.
Consi st ency
The 12 Wb sites addressing GLBT publics were, as a group, consistent in
that each was perceived to be franed as a collection of |inked resources,
rather than as an online 'destination' for users seeking spiritual confort.
This was evidenced in a nunber of ways.

Visual elenments that would potentially provide confort or enlightennent to
a spiritual seeker would include photos and illustrations—particularly of
other |ike-minded people receiving confort, use of religious icons or |ogos
to facilitate a strong sense of identification with the organization, and
live or recorded downl oadabl e audi o/ video nessages. Yet these were the
visual enhancenments nost infrequently found—or not found at all-on the Wb
sites anal yzed.

As a whol e, operational enhancenments were by far the nost frequently found
enhancenents on Wb sites. Eleven of the 20 categories of operational
enhancenments were found on at |east half of the sites analyzed, and only
one of the 20-the people search tool—-was not found on any site. Al though
the research design did not allow for counting nunbers of enhancenents used
on sites, each of the 12 sites had numerous operational links. On sone
sites, individual subordinate pages consisted of dozens of hyperlinks to
resources both on-site and el sewhere on the Wrld Wde Wb.

As a whole, the level of informational enhancenents anobng sites was second
only to the level of operational enhancements. Nine of the 17 categories of
informational enhancenents were found on at |east half of the sites
anal yzed, and only three of the 17 categories were not found on any site.
Wiile it is difficult to objectively neasure the theol ogical or
phi | osophi cal consistency of informational content on individual sites, as
a group the sites analyzed were perceived to be fairly consistent in that
their content was seen as providing infornmation only and not supporting
evangel i zation and/or proselytization. This is evidenced by the fact that
no site contained a full-text version of the Bible or a religious year
cal endar, only one site was found to contain sernons, and few sites made
use of testinonies and personal profiles. Accuracy

As is the case with informational consistency, it is difficult to
obj ectively neasure 'accuracy' in regard to content of World Wde Wb
sites. W can, however, exanine whether enhancements on Wb sites function
in accordance with common user expectations (Forsythe, G ose, & Ratner, 1998).

Al nost all of the 12 Wb sites evaluated in this research had visual
el enents that were consistent with common expectations of users. Each of
the sites had an identifiable visual thene-although there was a wi de range
of colors, type styles, and organizational structures enployed. Several of
the sites enployed especially vibrant color schemes that were consistent
throughout the opening page and subordinate pages.



Only one site was perceived to be visually problematic. The Jehovah's
Wtness A Conmon Bond site used a dark, undul ating nulti-col ored background
on which was superinposed paragraphs of text that varied in color
t hroughout the site. The researcher found the site to be awkwardly
organized, with text that was difficult to read and even nore difficult to
navigate; links could not be clearly identified due to the constantly
changi ng col or of the body text.

Operational accuracy was deternined by whether graphic el enments appeared
on site as they were intended to. Operational accuracy was al so deternined
by whet her hyperlinks worked as designed, and linked to the iten(s) they
wer e supposed to.

Al'l graphic elenents found on sites appeared normally and seened to
function as they were intended. None seened optically disproportionate.

None seemed contextually out of place. Due to the huge number of
hyperlinks on sites and the linmted tinme available for exam nation of each
site, hyperlinks were verified randomly as needed to identify presence or
absence of specific enhancenent categories.

Al t hough the probl em of inoperable or 'dead" hyperlinks has been noted in
past research (Swanson, 1999), only two of the 12 sites analyzed in this
study were found to have inoperable |inks. One of these sites had one
inoperable link to an information content area of mnimal significance.

Anot her site, the AXIOS Eastern and Orthodox Gay and Lesbian Christian
site, had nunerous inoperable |inks. One was supposed to connect with 'On
Bei ng Orthodox and Gay' —somet hing that clearly would be a nain
informational itemof concern for any site visitor. Mst of the AXIOS
i noperabl e hyperlinks appeared to connect with information stored off-site.

G ven that the AXICS site listed its date of last revision as 1997, it is
perhaps not surprising that these links to off-site el enents were no | onger
functioni ng.

As a whole, site informational content was perceived to be 'accurate' in
that no copy errors were noted (e.g., spelling, grammar, punctuation,
syntax). Aside fromthe exceptions noted above, no sites were found to
contain any enhancenents that would be inconsistent with typically-accepted
practice on the Wrld Wde Wb (See Witaker, 1998; A kat, 1997).

Validity

Logical validity is a relationship between a prenise and a concl usi on such
that if the premse is true, then the conclusion is true. The anal ysis of
Wb sites identified no |arge-scale problemissues with visual,
operational, or informational enhancenent validity. Site enhancements
del iver rewards to users that are consistent with the contextual frame in
which sites operate. As a whole, these sites were perceived to be prinmarily
informati onal resource sites that provide basic information about religious
groups and connect users to other, related resources. The visual,
operational, and infornmational content was perceived to be consistent with
that outcone. Sites were franed to be nore social than spiritual, nore
focused on news about novenents than on content about doctrine-and, above
all, unquestionably accepting of a wi de spectrum of personal behavioral
choi ces.

None of the sites was found to criticize G.BT individuals, their
attitudes, or the wide range of behaviors related to sane-sex attraction.
None of the sites was found to contain any kind of statenent condeming
sexual promiscuity, although several sites nade statenments in support of
“conmitted rel ati onshi ps" between partners.

Concl usi on

This research denpnstrates that these Wrld Wde Wb sites operated by
Christian groups seeking to engage in a dial ogue with members of publics
who identify thenselves as gay, |esbian, bisexual, or transgendered can be
characterized as 'neither cold nor hot.' The sites' content was
informati onal, not persuasive. Content was overwhel mingly social, not
spiritual. The sites were perceived to be established primarily as
col l ections of linked resources rather than electronic "interpretive
comuni ties" (See Beck, 1995) that would allow nenbers of the groups to
interact with visitors in a way that would allow site content to enliven
and enhance discussion and debate.

Throughout all these sites the researcher found no substantive
debat e—i ndi vidual |y or collectively-of the range of issues related to
same-sex attraction argued vigorously in the general conmunity of Christian
bel i evers. Wile the sites did acknow edge that individual GLBT Christians
mght find others in disagreement with their sane-sex desires, the sites
did not acknow edge in any substantial way the range of acconpanying
t heol ogi cal, doctrinal, social, cultural, medical, |egal, or economic concerns.

If we accept Andsager and Smiley's prenise that framng of conmunication
can enphasi ze "certain aspects of experience or ideas over others" (See
Andsager & Smiley, 1997. p. 2) it becones clear that the Wb sites anal yzed
for this study enphasized informative communicative content delivered in a
fairly analytical way with the apparent primary goal of connecting GLBT
users with GLBT-friendly resources. Sites de-enphasized comunicative
content that woul d be perceived as evangelistic or proselytizational,
overtly spiritual, or would trigger a w der debate of theol ogical or
denoni nati onal issues.

Most of these sites represent Christian groups that identify wth-but are
not organizationally aligned with-a particular Christian denomination that
does not recognize the Biblical acceptability of same-sex relationships. In
that sense, then, nost of the 12 sites represent apostate groups. Because
apostasy "inplies a rejection, not just of religious identity, but, in
part, of the dominant culture's values" (Bronley, 1988, p. 30) it would be
rel evant for these sites to discuss the issue of apostasy itself, and its
i mpact on group nmenbers and visitors. Discussion of apostasy would help
sites to unite behind a common purpose and build a sense of conmunity that
is critical to retention of the faithful (Caplovitz, 1977). However, none
of these sites was found to take advantage of this opportunity.

This study has hinted at a nunber of research areas which merit further
investigation. It is inportant to remenber that this research was
prelinmnary and linmited to a very small number of sites chosen in a
non-random manner. The uniformty of the findings was sonewhat surprising,
however. Therefore, it would be hel pful for there to be an effort to nore
conprehensi vely evaluate Christian sites that address GLBT worshipers. It
woul d al so be beneficial to track these sites over time, to see on a
continuing basis how the content, functionality, and value of these sites
changes as a consequence of changes in site enhancenents. A Wb site could
potentially be altered on a daily basis, and one of the subject sites in
this research was altered extensively less than two weeks after the content
anal ysis was conpleted. Existing literature offers no understanding of the
extent to which site enhancenments may be changed over tine to address
different user wants and needs. This is a subject area that warrants attention.

There shoul d be additional research work to conpare the visual,
operational, and infornmational enhancenents of Christian sites addressing
GLBT publics with Christian sites that address non- GLBT worshipers. Surely
sonme interesting conparisons and contrasts could be found.



Beyond that, we nust attenpt to quantify why Christian Wb site creators
may the choices they do when devel opi ng enhancenents and framing rel ated
i ssues. W should attenpt to uncover the specific social, organizational,
administrative, procedural, theological, or doctrinal variables that affect
t he deci si on-maki ng process.

Al these issues are inportant in a general sense, in that the
investigation of themwll help us better explain our world and the people
living and worshiping withinit. But the issues are critical to the future
survival of the nmodern Christian church, which has been threatened in many
ways in the recent past and needs to create a nore effective online
presence in order to nmake the connections necessary with the worshipers of
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and hetrosexism.."

Lut herans Concerned/ North Anerica

http://ww. | cha. org/

"...Lutherans Concerned/North Anerica stands as a comunity of faith,

nmodel i ng the gospel with the church and within the gay, |esbian, bisexual,
and transgendered communities. W seek to enploy the Gospel's principles of
inclusiveness and justice, celebrating God's gifts of sexuality and
diversity..."

Met ropol i tan Community Churches

http://ww. uf ncc. cond

"...a worldw de fellowship of Christian churches with a special outreach to
the world's gay, |esbhian, bisexual and transgender communities..."

More Light Presbyterians

http://ww. m p.org/

"...seeking the full participation of |esbian, gay, bisexual and
transgender people of faith in the life, mnistry and witness of the
Presbyterian Church (USA)..."

Rai nbow Bapti sts

(Anerican Baptists Concerned)

http://wwm. rai nbowbapti sts. org/

"...a website providing support, information and advocacy for gay, |esbian,
bi sexual and transgender Baptists, their famly and friends..."

Sevent h-day Adventist Kinship International, Inc.

http://ww. sdaki nshi p. org/

"...Seventh-day Adventist Kinship International is a support organization
devoted to the spiritual, enotional, social and physical well-being of
current and fornmer Seventh-day Adventists who are |esbian, gay, bisexual or
transgendered (LGBT)..."



Figure 4

Web site informational enhancement categories

and the frequency with which enhancenments were found
( n = 12 subject sites)





